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BIGGEST CHALLENGES, FIRST HALF 2023

CAPITAL INVESTMENT PLANS

ABOUT THE SAME

How do you expect business conditions in 2023 to compare with 
conditions in 2022?

PLANS TO IMPROVE PROFITABILITY

2023 EXPECTATIONS

How do you plan to improve profitability in 2023? Top five responses.

What do you expect your biggest challenges to be during the first half 
of 2023? Top five responses.

Will you be investing 
in capital equipment, 
hardware, or software  
in 2023?

BETTER WORSE

30.8% 29.1%

40.1%

Increase prices 71.1%

Control costs more effectively 65.5%

Increase productivity through 
capital investment 58.6%

Increase productivity through 
employee training 54.8%

Sell more effectively/new 
approach to sales 52.4%

Yes

Not Sure

No

64.7%

7.6%

27.7%

Sponsored by Canon U.S.A., Inc.

Rising labor costs 69.7%

Rising substrate costs 63.8%

Labor shortages 62.5%

Rising transportation costs 62.5%

Rising energy costs 59.8%

https://www.printing.org/library/business-excellence/economics-forecasting



